CADILLAC AREA

. \ VIAGAZIN

FOURTH QUARTER 2020

A CADILLAC AREA CHAMBER OF COMMERCE PUBLICATION

WWW.CADILLAC.ORG

\

-

RE-OPENED

And working to stay open s races7

B B CHAMBER OF COMMERCE
. Driving Business Forward



Mission Statement

The Cadillac Area Chamber of Commerce is a visible
business leader that advocates and drives business
opportunities. Through business alliances, we are a

catalyst for our membership and provide a persuasive

regional voice benefiting our communities.
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Craig Hewett
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Piranha Hose
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020 HAS BE
A CHALLEG

Well, no one saw this pandemic
coming. Life has changed in so
many ways. Schools were closed,
people laid off, businesses were
ordered closed, and we were
hesitant to even get together with
friends and family. The Chamber
was unable to host the Governor’s
Breakfast, the Brief Case Open and
our Annual Chamber Dinner.

So far, 2020 has been one of the
most difficult times in my life and
it may not improve in the short-
term eitherr Who knows where
this pandemic is going, or how
long it will last, but the Cadillac
Area Chamber of Commerce is
as resilient as the people of northern Michigan. We have
outlasted tough times before. We are still here if you need us
to assist you. We will persevere.

CHARLIE SCHWARZ
Interim President

My 9-year-old daughter, Cristabel,
painted a picture with a caption
thatread, “Don’t stress, keep calm.”
It really speaks volumes, and I hope
you will remember this advice as
we finish out this most abnormal
year.

Please do your part to stay safe
and let us hope for a strong finish
to 2020.

“Buddies for Life,”
CHARLIE SCHWARZ

Interim President
Cadillac Area Chamber of Commerce
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* welcome

MEET HAILEY,
Administrative Assistant

Hailey Soderman is a graduate of Cadillac Senior
High School and will continue to work towards a
bachelor’s degree at Baker College. In February 2020,
she accepted an administrative assistant job with the
Cadillac Area Chamber of Commerce. The experience
and time she spent at the Wexford-Missaukee Career
Technical Center, made it possible for her to get in-
volved with the Chamber of Commerce. In the months
since, Hailey has worked to increase communications
with members and unify marketing tools for the Cham-
ber. She’s looking forward to growing the Chamber and
continuing to assist members.

In her free time, Hailey enjoys spending time with
her family and being outdoors. She frequently kayaks,
hikes, and goes for runs throughout the Cadillac area.

MEET CAITLYN,
Director of Membership Services

As the Director of Membership Services at the Cadil-
lac Area Chamber of Commerce, Caitlyn Berard works to
serve and connect with members. Caitlyn has a back-
ground in economic and community development; she
previously served as the director and liaison for govern-
ment entities’ and nonprofits’. She graduated from Albion
College from the Carl A. Gerstacker Institute and Gerald
R. Ford Institute, and went on to earn her Master’s De-
gree from Wayne State University in Urban Planning and
Development.

Caitlyn moved to Cadillac over a year ago, after spend-
ing a lifetime of summers in the area. She lives in the
community with her partner Josh and both of their
extended families. Her favorite hobbies include shopping
local, eating local, and walking through the neighbor-
hood with her and Josh’s four fur children. She has great
pride for her community and looks forward to growing
engagement with the Chamber membership.

follow us today on
our social networks
BEBCADILLAC AREA'i

Find us on Facebook

www.facebook.com/CadillacChamber

I B CHAMBER OF COMMERCE
. Driving Business Forward

Your Chamber is now on Find us on instagram
SOCiGl Media! Find OUi' thi’ Instagram.com/cadillac.chamber/

we’'ve been up to and join

our upcoming programs by Find us on Linkedin
visiiing us deGY. linkedin.com/company/

~ cadillac-area-chamber-commerce

E.A‘.i L.]
NEWS

‘ Baker au.n

co“ege PROTECTION

Blue Shleld
VAV Blue Care Network
® of Michigan

Nonprofit corporations and independent licensees
of the Blue Cross and Blue Shield Association

JH

FAMILY STORES

‘\'I‘ MUNSON HEALTHCARE
Cadillac Hospital

HOSE PRODUCTS, inc

() Huntington

GROUPEBENETEAU

e
WOLVERINE

POWER COOPERATIVE

LEADERSHIP PARTNERS:

4Front Credit Union

BorgWarner Thermal Systems
B&P Manufacturing
Cadillac Area Public Schools
Chemical Bank
Consumers Energy
DTE Energy
Fekete Knaggs & Burr Insurance Agency

FIAMM Technologies LLC
Fifth Third Bank
ITC
Manpower
Mercantile Bank of Michigan
Michigan Rubber Products, Inc
Rexair LLC
Walmart Supercenter Store
Wexford-Missaukee ISD
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RE-OPENED

And working to stay open

‘When COVID-19 hit and the state started shutting down to
stop the spread of the virus, the Northern Michigan Chamber Al-
liance sprang into action.

The Alliance is made up of 16 economic development organi-
zations and chambers, including the Cadillac Area Chamber of
Commerce. The Alliance advocates for rural northern Michigan
business needs and represents more than 7,000 member busi-
nesses.

Not long after the virus led to shutdowns the Alliance went to
work, first to advocate for businesses affected and their immedi-
ate needs. After that the Alliance developed plans to help drive

the economic recovery in northern Michigan.

To get the economy opened in northern Michigan the Alli-
ance sought additional funding to provide businesses with the
resources to restart or continue operations.

Alliance staff met with executive directors in the Alliance re-
gion providing information and explanations of executive orders
issued by Michigan Gov. Gretchen Whitmer, said Kirstie Sieloff,
Director of Government Relations for the Alliance. Sieloff said
the Alliance also held webinars on a variety of topics, such as
labor and economic opportunities, that information was then re-
layed by individual chambers to its members.
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keeping the doors open

ONGOING WORK

“There was a lot of uncertainty (during the early stages of the
COVID pandemic),” said Charlie Schwarz, Interim President
of the Cadillac Area Chamber of Commerce. “So much infor-
mation was ambiguous — how do I open safely ... loans versus
grants, the Paycheck Protection Program, so much of it was con-

fusing. The information the Alliance provided was really helpful.

“The government puts out a 50-page document and our busi-
nesses don’t have time to read that, but the Alliance would go
through it and make it easy to understand. And that continues
today,” he said.

The Alliance asked for clear guidelines to opening safely to
protect workers and customers. It looked to expand COVID-19
testing, increase the availability of personal protection equip-
ment and worked to develop comprehensive cleaning proce-
dures.

“Northern Michigan has worked to partner with public health
so we can mitigate risk, control the spread, and keep businesses
operating. We know our businesses take protocols seriously,”
said Stacie Bytwork, Chairperson of the Northern Michigan
Chamber Alliance.

Reopening northern Michigan was crucial to keeping the
economy afloat. The Alliance started an advocacy campaign,
including letters penned by the Alliance to Michigan Governor
Gretchen Whitmer, to get northern Michigan businesses re-
opened.

“We have engaged in this entire process in a constructive
manner — and continue in that tone today by offering you a
solution: allow northern Michigan to be your test case. Our
communities in regions 6 and 8 are committed to implementing
clear guidelines for safe operating practices, including expanded
COVID-19 testing, use of PPE, employing modified social-
distancing practices, and comprehensive cleaning procedures.
We are confident that our business owners will take protocols
seriously; this is their livelihood,” the Alliance said in its May 14
letter to Whitmer.

The work paid off when Gov. Whitmer announced the first
phase of reopening starting with the northern Michigan region
and later moved the region into Phase 4 on May 22 and Phase 5
on June 10.

“Listening to the business community, the Alliance knew it
was time to move forward with the first phase of reopening,”
said Kirstie Sieloff, Director of Government Relations for the
Alliance. “Our businesses are innovative and as soon as we shut
down, they were thinking of safe ways to reopen.”

“All of our Alliance members are passionate about serving

our businesses. Our monthly meetings always yield valuable
conversations and actions for rural northern Michigan.”

Even with the reopening of northern Michigan, not every
business was able to survive the shutdown. Those that do remain
open their business operations look vastly different than they did
before the shutdown.

“Some businesses have shifted sales online, many are doing
curbside pickup; we have witnessed the true ingenuity of our
business community during this crisis,” said Stacie Bytwork,
Chairperson of the Northern Michigan Chamber Alliance.

With much of the economy back open in northern Michigan,
remaining open will be a challenge. A second shutdown could be
devastating. Alliance members are looking for the state to sup-
port business by doing things like funding Pure Michigan, Going
Pro and roads to aid in the state’s economic recovery.

“Businesses need access to funding to stay open. We continue
to advocate for additional funding for our businesses so they can
keep their doors open and continue serving our communities,”
Bytwork said.

The Alliance has teamed up with the Detroit Regional Cham-
ber is asking state and national legislators to provide liability
protection for businesses. The Detroit Regional Chamber, signed
Chambers of Commerce throughout the state and the Northern
Michigan Chamber Alliance, to the state’s congressional dele-
gates asking for protections for businesses that follow reopening
guidelines.

“While a statewide poll by the Detroit Regional Chamber
found that 77% of voters ‘trust their employer to keep them
safe,” employees and employers alike are nervous about resum-
ing operations. Business owners fear that if they can survive to
idle their business in order to help flatten the curve of the virus,
they will not be able to survive legal action resulting from an in-
fected employee — even if they follow all national, state, local,
and industry guidelines,” the letter to delegates said.

To help prevent a second shutdown, chambers and other
economic development organizations need to help educate com-
munities on following safety protocols. If we collectively do not
follow the safety protocols in place and a Coronavirus spread in-
creases, a shutdown could stop the economy in northern Michi-
gan from reopening from the initial shutdown.

“Our businesses are already working to keep customers and
employees safe and our neighbors employed,” Sieloff said.
“They should not have to carry the burden of educating the pub-
lic alone; that’s where chambers and economic development
organizations come in.”

]
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OUR WEBSITE -' GETTING Al AKEVER

We are excited to announce the upcoming launch of our new website! It will be more
inviting, informative and user friendly. In these times where virtual has become the
predominant form of communication, it is our goal ensure that our website is your
go-to place for resources and information on how to drive your business forward.

em o

OPENIS CADILLAC - BREW
‘COFFEE HOUSE

Follow and like the Cadillac Area Chamber of Commerce on
social media to get updates on our exciting updates and changes.

INDOOR-OUTDOOR SEATING 412 S. MITCHELL ST e CADILLAC
AVAILABLE FOR: PRIVATE EVENTS. WEDDINGS. EXECUTIVE EVENTS.
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A PROGRAM OF BB CADILLAC AREA
I B CHAMBER OF COMMERCE

KATE DEKAM, LEADERSHIP DIRECTOR

I would like to start this update with a huge congratulations
to the Leadership Class of 2019-2020! Through hard work and
perseverance, they achieved their goal of raising $30,500 for
the Cadillac Wexford Public Library. This money will be used
to replace aging furniture and display cases, as well as allow
for the use of more collaborative and customizable workspaces
in the teen room and meeting spaces. An accomplishment like
this should always be celebrated, and even more so in these
unprecedented times. It speaks to the heart of this community;
and to the unwavering support that business owners and
citizens alike have shown this program year after year.

I'was saddened to hear of the closing of the Kettunen Center,
as that facility and the wonderful people who work there have
been an integral part of the Leadership opening retreat for
many years. Looking back at the countless class pictures taken
on those wooden stairs, I am also excited at the prospect of new
opportunities and new traditions. Leadership is best tested in
moments of change, which seem to be in abundance these days.

As we head into our 30th year of Leadership, change will
certainly be a factor. The core of the program will remain the
same, with a nine-month schedule, a face-to-face class day each
month, and a community service component. That being said,

the safety of our participants and presenters is our number one
concern, and we have measures in place to allow us to adapt to
the ever-changing demands of the COVID pandemic while also
ensuring a quality program experience for everyone involved.

Other changes to the program include the addition of
Ecology Day, which will highlight the amazingnatural resources
that our community has to offer; along with what we can do to
protect and maintain them. Each month of the program we
will also be focusing on a specific leadership skill. These topics,
ranging from conflict management and resolution to public
speaking, will help participants to understand their individual
leadership style while providing them with resources to help
hone in on strengths, and identify areas for growth.

Finishing one Leadership chapter and looking ahead to the
next is bittersweet. The exiting cohort, my first class as program
director, has continually impressed and inspired me with
their positivity, grit, and team spirit. They have exemplified
leadership under extraordinary circumstances and shown me
what it takes to be “The Best Class Ever.” I am appreciative
of them and the high bar they have set—one I look forward to
watching the upcoming Leadership class strive to meet.

For more information about the Cadillac Leadership program or this year's class project,
contact Leadership Director Kate DeKam at (231)775-9776 or leadership@cadillac.org

Services:

e Structural Concrete

» Site Concrete

* Concrete Pumping

* Telebelt ¢« Excavation
* Reinforcing

Cadillac Mortgzge

17 )
. ///%//'/'/{77('///’ ///’(’(//// a /’/‘(//lyy

Concrete Construction
Locations in Grand Rapids & Cadillac

¢ Polished Concrete
150 Granite St., Cadillac

10578 Linden Drive NW 10429 W. Watergate Rd. 231-468-3333
Grand Rapids, MI 49534 Cadillac, MI 49601 www.cadillacmortgage.com
Ph. (616) 677-0053 Ph. (231) 878-4866 NMLS #110139

Candice Molter

Branch Manager
NMLS #140432

A division of Amerifirst Financial Corporation
Not all borrowers will qualify.
Contact us for more information on fees and terms.

Fax (616) 677-0062
Visit us at www.schepersconcrete.com

uuuuuuuuuuuu
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MARCH 2020 "=
RISE UP! CADILLAC

HOSTED BY: Wexford Missaukee CTC

WEXFORD-MISSAUKEE ISD
“Helpj g Schools elp Students”

“Helping Schools Help Students”

SPONSORED BY: SPONSORED BY:
Coldwell Banker Yellow Wood
Schmidt Realtors Media Solutions

MISSION STATEMENT

T Cadillac Area Young

Professionals (CAYP) is

NUVEMBER 2019 UNWIND . UG YoUC pRoFs dedicated to providing
SPONSORED BY: 3 it | | young professionals
Coldwell Banker Schmidt Realtors of Cadillac — o between the ages of 21-40
with the opportunity to

network professionally and

socially with each other.

CAYP is committed to

professional development

and contributing to the

communities of Greater

Cadillac both through

volunteer opportunities and

leadership roles. Our goal is

fo promote a networking

environment that helps

FEBRUARY 2020 UNWIND Q"ﬂﬁ%gﬁg”ﬂm"“ e cereraton o

SPONSORED BY: Out the Door Rent to Own Puzzles Insurance Agency business leaders.
HOSTED BY: The Truck Stop HOSTED BY: Raven Social
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Wexford-Missaukee Imagination Library program enters 7th year

The Wexford-Missaukee Imagination
Library recently celebrated the program'’s
seventh year in existence. The program,
which started back in June of 2013, pro-
vides a book in the mail each month to
children birth to 5 years, who choose to
sign up.

The only eligibility requirement is that
the family live within the service area
of the Wexford Missaukee Intermediate
School District. (Cadillac, Manton,
Mesick, McBain, Pine River, Marion, and
Lake City)

With coordination by the Wexford-
Great Start
Collaborative, and encouragement from

Missaukee-Manistee

community leaders and organizations,
parents can spread the love of reading

INPUTS

Books mailed to
home in child’'s
name

Book sharing
guides included
with books

>

and engage children in the most funda-
mental skill necessary to succeed in life.

According to the National Commission
on Reading, “The single most significant
factor influencing a child’s early educa-
tional success is an introduction to books
and being read to at home before begin-
ning school.”

Dolly Parton founded the Imagination
Library in 1995, in her home town of
Sevier County, Tennessee, and has now
reached children all across the world.

The Wexford-Missaukee Imagination
Library is 100% locally funded through
grants, businesses, and individual donors
that have sent out more than 152,000
books in the past seven years.

The cost of the age-appropriate, month-

Logic Model

ly book and postage is $2.12

The program currently has 1,854 chil-
dren registered and since June 2013 has
served more than 5,000 local children.
To learn more about the Imagination
Library or to register your child go to
imaginationlibrary.com

There is a growing recognition and
body of evidence that the success of busi-
ness and future workforce depends upon
strong early childhood systems. Research
shows the care and education young chil-
dren receive is critical to the recruitment
and retention of current parent employ-
ees as well as the quality of the next gen-
eration of workers; two Key factors to the
growth in the Wexford-Missaukee area.

Based on Imagination Library Reseach Findings and Literature Review

>

Enhanced home literacy
environment

STRATEGIES SHORT-TERM

Target families
with children
ages birth to five
child book reading

Caregivers read + Increased frequency of
daily with children

+ Increased duration of
Caregivers read
books multiple
times

sessions
books in the home

Positive attitudes about

- Earlier onset of caregiver/

caregiver/child book reading
caregiver/child book reading

+ Increased number of picture

> INTERMEDIATE ® LONG-TERM

Increased emerging Kindergarten

Lliteracy skills literacy readiness

+ Concepts about
print

+ Alphabet
knowledge

+ Receptive and
expressive
vocabulary

+ Phonological
ENVEICHESS

+ Phonological

LX)

memory

reading and motivation to

read among caregivers and

children

+ Increased frequency of child
requests for reading

+ Increased frequency of child
book play

A
\B\E=

Increased interactions

between caregivers and

children during book reading

+ Increased child responses/
contributions during book
reading

CADILLAC
TITLE

Make the choice...
Experience the difference!

BE SPARKLING CLEAN IN 2020!

Spearkling Clearn
Serviced L

COMMERCIAL & PROFESSIONAL
OFFICE CLEANING
FOR OVER 29 YEARS

We will provide you with a customized
cleaning plan to meet all your needs.
Shut the revolving door fo cleaning crews.

231-468-1155 « CADILLAC, Ml
SPARKLINGCLEANCADILLAC.COM

As a full service Title Company we offer:
Title Insurance eTitle Searches eConvenient Closing Times and Locations
eFast Turn-Around *0n-Site Attorneys eAssistance with Clearing Title

eConvenient Delivery of Closing Documents
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Law Offices of Expertyence, Integrity, Results
It’s what you expect.

KING &KING g It’s what we deliver.

B ¥ Martindale-Hubbell’
% 10 % PREEMINENT
% BIEST
"Jt*7 Lorri B. King

CLIENT SATISFACTION Martindale-Hubbell"

e ey e
Crmpl Lo Attmns™ @ PREEMINENT

/' ExpertNetwork Martindale-Hubbell

PE E R RAT ED
Stephen King, Lorri B. King P Q N

STEPHEN

Jeff Mankiewicz RKING

24/7

Emergency

Home of the—
- Springfield SmartRoof™

WERE ON Top of ,.,.,

6509 M-37
Kingsley, Ml 49649
www.springfieldsmart.com SULATION

(N digital

Creative Concepts e Strategic Marketing e Effective Applications

MERCIAL ROOFING

Yarrow Brown joins Housing
North as Executive Director

%9, ®
A 7 -

AREYOU READY TO
WIN AT THE INTERNET?

E Targeted Programatic
Digital Display Campaigns (DIS)

Website Design &
Development (WEB)

Pay Per Click
Campaigns (PPC)

<> Graphic Design
X

Services (FX)

www.cndigitalsolutions.com

231-779-4127

Beth Miller - Digital Marketing Specialist

CALL TO SET UP YOUR FREE CONSULTATION

Housing North is pleased to
announce that Yarrow Brown will
join the organization as its new
Executive Director.

Brown is stepping into the role
previously held by Sarah Lucas.
Housing North has been planning
for Lucas’ succession since the
organization was established, so is
well prepared for a change in lead-
ership, with a solid foundation for
programming and a growing voice
statewide.

“I'm passionate about the mis-
sion of Housing North and thrilled
to work with our communities to
address the long-term housing chal-
lenges in our region,” says Brown. “I am also very mindful that I
am stepping into this new role during an unprecedented economic
disruption, as our communities are beginning to feel the economic
fallout from COVID-19. I am ready to begin working with our part-
ners to advocate for the short and long-term housing solutions that
will help our region recover and continue to prosper in the future.”

Housing North, and Brown, will face new and unexpected chal-
lenges in the wake of COVID-19, but they come with opportuni-
ties for the organization to grow and evolve. With housing needs
anticipated to increase in the wake of the pandemic crisis, Housing
North’s work to build programs and policies for housing solutions
is more important than ever. Brown'’s strengths bring opportunities
for more creative solutions.

A Leelanau County resident, Brown brings wide-ranging experi-
ence to Housing North, having worked with land conservancies,
nonprofits, and local governments. She has managed complex land
protection projects, outreach and educational efforts. As an inde-
pendent consultant, Brown partnered on master plans, strategic
plans, and watershed planning efforts. Within her own commu-
nity, she serves on the Cleveland Township Planning Commission
in Leelanau County, where she is a vocal advocate for workforce-
affordable housing.

Brown’s diverse background and familiarity with land use and
acquisition make her an ideal candidate to lead a nonprofit focused
on the complex issue of housing, especially as Housing North takes
steps towards acting in a “housing conservancy” role that will lever-
age land for housing development. Land conservancies have many
of the same complex challenges faced by housing development
— and many of the tools that land conservancies use are impor-
tant to long-term housing solutions. Community land trusts and
deed restrictions are important mechanisms that Housing North is
exploring in housing affordability initiatives.

As Housing North grows and evolves, Housing North is confident
that Brown will build and strengthen relationships that support
our goals and mission. She began work on May 4. Lucas will con-
tinue to provide assistance through the coming months to ensure a
smooth transition.
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Submit your Nominations for 2019/2020

Outstanding Citizen
¢ Spirit of Community
Awards

Forms can be found at www.cadillac.org

Awards will be announced at the
Cadillac Area Chamber of Commerce
Annual Awards Dinner

CADILLAC BREWING
Robb Munger

412 S. Mitchell Street
Cadillac, MI 49601

CIRCLE M WELDING, INC.
9121 South Hinkley Road
McBain, MI 49657
231-920-9092

EDWARD JONES

Matt VandenBos

315 North Mitchell Street

Cadillac, MI 49601

231-468-2312
www.edwardjones.com/matt-vandenbos

MESICK DENTAL CENTER
5055 North M 37

Mesick, MI 49668

231-885-1711
www.mesickdentalcenter.com

LIFE RESOURCES OF NORTHERN MICHIGAN
909 South Carmel Street

Cadillac, MI 49601

231-775-1545

www.liferesourcesnm.org

GREAT NORTHERN LAWN SERVICES
231-878-8667
www.greatnorthernlawnservices.com

DJSW ENTERPRISES LLC,

JETS PIZZA OF CADILLAC |
8846 East Boon Road . .
Cadilac, MI 49601

313-8727 HE N

@ I tlonal
Ii) ucts

CN Promotional Products
can supply any customized
promotional items! All available
with your unique branding.

Custom
Pens

Branded
Apparel

Banners
& Signs

Bags
& Totes

If You Can Think It,
We Can Make It!

Find A Better Price? Call Us. We'll Beat It!

231.779.4143

promo@cadillacnews.com
www.cnpromotionalproducts.com
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Chris Staub named regional
sales manager for BCBS

Christopher Staub, Blue Cross - S :

and Blue Shield of Michigan, serves L N
as the Regional Sales Manager for TN
Northern Lower Michigan.

Staub brings over 30 years of 1‘ a e*
health care industry leadershipand %
experience from his prior roles at
Anthem Blue Cross and Blue Shield,
Prudential and CIGNA Healthcare.

Staub graduated from Augustana
College in Rock Island, Illinois with
a degree in Business and Music.
He has enjoyed serving in a vari-
ety of community roles including
Traverse Connect (Board member
and several committees), Xavier
University’s Executive Mentor
Program (Cincinnati), the Dayton Area Diabetes Association
(Board member) and Business Volunteers for the Arts in
Chicago. Chris is also an Interlochen Camp Staff Alum, having
served as a counselor and unit leader in the Intermediate Boys
Division.

Staub and his family are residents of Traverse City. He enjoys
hiking, traveling, adventure reading and playing or creating
music on the piano and keyboard.
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[ ® |Hospice of |
} Michigan |

Our State. Our Town.

Ous Hogpice.

The sooner you call,
the more we can help.

24,/7 Support

888-247-5701 | hom.org

932 N. Mitchell St, Cadillac

A member of the NETtSEAT care community

Women's Giving Circle approves
grants for local non-profits

The Women’s Giving Circle approved $16,797 in grants
on June 15 to local non-profits that support programs and
projects for women and girls.

This year grants were awarded to Cadillac Area Hockey
Association/WISE’s Girl's Locker Room Project; Cadillac
Area Public Schools’ Cadillac Connectors Robotics Team;
Cadillac Area Public Schools Kids Closet; Healing Private
Wounds’ Life Sport Program; Wexford-Missaukee Career
Tech Center Drivers Ed Program for girls in the ISD School
District; Wexford-Missaukee Child Protection Council
Safe Sleep Initiative; and Wexford Osceola Habitat for
Humanity’ A Brush with Kindness program.

The Cadillac Area Women’s Giving Circle is a group of
women philanthropists that have pooled their funds to
annually award grants addressing the needs of women and
girls and promote their economic self-sufficiency and well-
being. While charitable contributions are down nationwide,
the group is financially committed to making a difference in
the lives of community women in need.

Grants are awarded annually to creative solutions to
the critical needs of women and girls in our community.
Proposals are due by March 1. The Women’s Circle has
granted over 175,000 since 2009 and is a fund within the
Cadillac Area Community Foundation.
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B&P Manufacturing receives Best Small Business Award

B&P Manufacturing is being recognized
as one of the 2020 awardees for Michigan
Celebrates Small Business 2020 Michigan
50 Companies to Watch as well as the
PTAC Best Small Business Award present-
ed by Michigan Celebrates Small Business.
B&P Manufacturing was honored at an
awards ceremony during the 16th annual
Michigan Celebrates Small Business vir-
tual event, July 28.

B&P Manufacturing is a designer, manu-
facturer, and distributor for material han-
dling products and custom solutions for
industry. In recent years, they have diver-
sified offerings beyond commercial mate-
rial handling products and branched into
other sectors, like metal fabricated prod-
ucts, including missile containers, for the
Department of Defense (DoD).

The company strives to be philanthro-
pists within the local community and con-
duct business with integrity.

“Our dedicated team behind the scenes
in Cadillac, Michigan continue to work
hard to position B&P Manufacturing as
a preferred supplier of fabricated prod-
ucts,” said Craig Hewett, President of B&P

Manufacturing. “Our people truly make
the difference because we care about our
products, our customers, and each other.
These 2020 MCSB awards are an honor
and a validation of our ongoing commit-
ment to our customers and community.”

This year’s Michigan 50 Companies to
Watch have made a substantial economic
impact, totaling $365 million in total annu-
al revenue for 2019. From 2016 through
2019, these companies generated $1 billion
in revenue and added 723 employees (both
in Michigan and out of state), reflecting
a 101.9% increase in revenue and 93.8%
increase in jobs for the four-year period.
That translates into a 26.9% annual rev-
enue growth and 24.8% annual growth in
employees.

Companies nominated for the Michigan
50 Companies to Watch award must be
second-stage companies, defined as hav-
ing six to 99 full-time-equivalent employ-
ees and generating $750,000 to $50 million
in annual revenue or working capital from
investors or grants. Additionally, the com-
panies must be privately held and head-
quartered in Michigan.

Judges from economic and entrepreneur-
ship development organizations selected
the 2020 winners. The judges evaluated
the nominees’ demonstration of intent and
capacity to grow based on the following:

¢ Employee or sales growth

¢ Exceptional entrepreneurial leadership

e Sustainable competitive advantage

e Other notable factors that showcase the
company’s success

Michigan Celebrates received 575 nomi-
nations for the Michigan 50 Companies to
Watch award, which surpassed last year’s
record of 425 nominations. In addition to
a competitive landscape for this award, the
businesses who are selected by the judges
go through a rigorous due diligence pro-
cess prior to the final decision.

The Manufacturing Growth Alliance
is the Managing Partner of Michigan
Celebrates Small Business. Founding
sponsors are the Michigan Economic
Development Corporation, PNC Bank, AF
Group, and Dynamic Edge, Inc.

Information about Michigan Celebrates
Small Business can be found at www.
MichiganCelebrates.org.

*Family Health Care

CADILLAC

Meet Your Cadillac Medical Providers

Family Health Care’s medical providers are ready to help each patient create a treatment plan specially
designed for them. From newborn to elderly, our focus is to ensure each patient is receiving the attention
they need to live their healthiest life.

Cadillac

Cadillac/McBain

i

Cadillac

520 Cobb Street
Cadillac, MI 49601
(231) 775-6521

Jon Borton, PA-C
Family Medicine
Pediatrics

Robert Stankewitz, MD
Internal Medicine

Gus Dolorfino, MD
Pediatrics

Pamela Mir, MD
Pediatrics/Internal
Medicine

Amanda Barton, FNP
Family Medicine
Pediatrics

McBain

117 N. Roland
McBain, Ml 49657
(231) 825-2643

Family Medicine Family Medicine

Pediatrics
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Kirstie Sieloff joins Northern

Youth Advisory Council of Michigan Chamber Alliance

the Cadillac Area Community

. Kirstie Sieloff joined Traverse Connect this week as the new Director
Foundatlon ’ awardS gl”al’ltS of Government Relations. Sieloff will also serve in the same role for the
Northern Michigan Chamber Alliance.

The Youth Advisory Committee of the Cadillac Area President and CEO of Traverse Connect, Warren Call, shared his
Community Foundation gave $11,500 to COVID-19 related enthusiastic support for the addition of Sieloff to the Traverse Connect
needs in the community. Grants were awarded to Feeding team. “Kirstie is bringing years of experience in state government to
America West Michigan’s Mobile Food Pantry in the Cadillac her role, having worked in the legislative and executive branches in
Area, Sleep in Heavenly Peace to build beds for its project Michigan. As Traverse Connect implements new programs to support
No Kids Sleeps on the Floor in our Town, and to Up North sustainable economic growth and the creation of family-sustaining
Arts’ student summer Art Project. They also granted $5,000 jobs in our region, this is a key time for us to have a strong advocate at
to buy activity items for students, the items were given out both the local and state levels. Kirstie will be an advocate for residents
during the CAPS food distribution and at the YCMA dinner and businesses in the Grand Traverse Region as we work to achieve the
distribution. goals in our strategic plan.”

The main purpose of YAC is to involve young people in Sieloff has spent her career working from within and outside of the
addressing the issues facing their peers in the Cadillac area. Michigan state government. Her tenure most recently includes posi-
It is an opportunity to build some social skills and instilling tions with Disability Network/Michigan, former Lt. Governor Brian
those good leadership skills, building friendships and hav- Calley and former Rep. Al Pscholka. Sieloff began her career in the
ing fun. office of then-Representative Wayne Schmidt. She is a graduate of

YAC students have granted over $590,000 since 1990. Michigan State and resides in Williamsburg.
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CADILLAC HERITAGE
CHRISTIAN SCHOOL @

1706 Wright St., Cadillac « 231-775-4272 « www.cadillacheritagechristian.com

Preschool and Young Fives
Kindergarten - 12th Grade
Training the next generation
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education with
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